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“We can look at the evolution of plants in a country 

like Ethiopia over time, sharing what we have done 

to map the changes affecting coffee production 

for example and make our data available to support 

their efforts to make decisions like where coffee will 

be best produced in the future. That would be an 

example of how our partnership over time, built with 

people on the ground and local knowledge matched 

with Kew knowledge, is able to do something really 

useful.”

 Ciara O'Sullivan, Head of Media Relations at RBG Kew
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“Just being able to say that we are a UNESCO World 

Heritage Site in itself helps people to understand the 

status of Kew and put the site into a global context 

which is really important. Just that recognition is 

helpful in opening doors, in placing in people’s minds 

the kind of value and importance of what Kew is .”

 Ciara O'Sullivan, Head of Media Relations at RBG Kew
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